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HARMAN AT A GLANCE
WHERE WE ARE TODAY

Market Position Source: Strategy & Analytics, IHS-Markit & Futuresource 2021

BUSINESSES

AUTOMOTIVE

Digital Cockpit, Connectivity, 

ADAS, Premium Audio, 

HAR Ignite SDP Cloud Services

LIFESTYLE

Consumer Audio

Professional Solutions

DIGITAL 

TRANSFORMATION 

SERVICES

Software Services and Solutions

MARKET LEADERSHIP

#1
IN DIGITAL COCKPIT

#1
IN CAR AUDIO

#1
IN PORTABLE AUDIO

#1
IN PARTY BOXES
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LOUDSPEAKER TYPES

tweetermidrangewoofersubwoofer

Tweeter: 3.5kHz ~ 20kHz

Midrange: 150Hz ~ 10kHz

Subwoofer: 150Hz ~ 1kHz
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LOUDSPEAKER STRUCTURE
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NEO MAGNET TYPE AND GRADE USED IN HARMAN
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CAR AUDIO MARKET BRANDS
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MORE AND BIGGER
ELECTRIFY

PERSONALIZED AND ENTERTAINNING

CONNECTED

EXPERIENCE PER MILE

EASIER AND SMARTER

BIG TRENDS

ARTIFICIAL 
INTELLIGNECE

CLOUD

Tech-centric Human-centric

INTEGRATION
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SUPPLY CHAIN RESILIENCE

LOCAL FOR LOCAL DIVERSIFY TRANSPARENCY

Local supply from the region, 
for better service and more 
reliable 

COMPLIANCE

Diversify and Multi sourcing 
in geographic, supplier, parts, 
etc.

Understand the whole supply 
chain and risk mitigation, 
including sub tier suppliers

Green energy, CO2 reduction, 
Recycle, Reuse.

Also critical for resilience

Supply Chain Compliance in 
labor, safety, environmental, 
international trade, integrity, 
etc.

WHAT HAPPENED
INNOVATION

Develop new technology to 
reduce the usage, or 
alternative material with 
more accessibility and green

SUSTAINABILITY  
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SUSTAINABILITY AT HARMAN

Our stated mission

To be a best-in-class employer and 

provider of technology solutions that 

are beneficial to the long-term well-

being of the people and communities 

we serve.

OUR PLATFORM IS CALLED 

SOUND PURPOSE

CARBON NEUTRAL BY 2040 –

SHORT TERM GOALS FOR 2025:

OUR FOUR FOCUS AREAS:

All global manufacturing to 

run on renewable energy100%

Emissions reduction 40%

Electricity reduction 15%

HARMAN suppliers use 

renewable electricity in 

production
50%

Environment 

& Emissions

Employee Diversity 

& Safety

Products 

& Innovation

Corporate 

Purpose
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OUR LEGACY OF INNOVATION
HISTORY

Over 90 Years of Industry Groundbreaking “Firsts”

1928
World’s first talking movie 
features James B. Lansing’s 
HD loudspeakers

1937

MGM-Lansing sound 
System wins first of 

two Academy Awards

2020

First 5G Enabled
Car with BMW 

Samsung Acquires 
HARMAN

JBL Enters Guinness World 
Records for connected 

Bluetooth speakers 

2017

2017

HARMAN wins 
third GRAMMY

2014

JBL introduces Flip

2012

2004

Harman enables first 
Bluetooth wireless 

connectivity in the car

Three JBL engineers 
receive Academy  Awards

2000

HK Soundsticks

debut at MOMA

1999

First car 
radio/CD/nav. system

1997

Martin lights up the 
dance floor with disco lights and 

fog machines

1987

JBL in Lincoln Town Car 
Premiers as First OEM 
Branded Car Audio System

1984

George Lucas selects JBL to 
develop the first THX licensed 

theater audio system

1983

Becker launches 
first car cassette radio

1975
JBL powers first of 
three Woodstocks

1969

1958

Harman Kardon 
releases the world’s 
first stereo receiverSidney Harman & Bernard 

Kardon form harman/kardon

AKG invents 
world’s first dynamic 
cardioid microphone

Harman Kardon
First FM tuner

1953

1953

1953

Becker First ever  
in-car radio

1948

1946
Creation of JBL

2022 Mark Levinson 50th Anniversary  //  2022 AKG 75th Anniversary

2021

Anniversary

2002
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HOUSE OF ICONIC BRANDS
WHO WE ARE

AUTOMOTIVE 

& 

B2B BRAND

CONSUMER – FACING BRANDS PROFESSIONAL BRANDS



12HARMAN INTERNATIONAL. CONFIDENTIAL COPYRIGHT 2023

LEVERAGE CULTURAL MAKERS AND MOMENTS
DRIVE CULTURAL RELEVANCE

QUINCY JONES DOJA CAT AR RAHMANLANG LANG

GIANNIS

ANTETOKOUNMPO
VIRGI

VAN DIJK

GLEYBER

TORRES
ADRIANO

SOUZA

BROOK EAB

JHBTEAM NINJALYASYPHERPKENABLERATEDTOMMEYNICEWIGG
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WHERE WE ARE
GLOBAL PRESENCE

INDIA

BANGALORE

COIMBATORE

GURGAON

MUMBAI

PUNE

HYDERABAD

USA

BELLEVUE

EL PASO

MOUNTAIN VIEW

NEW YORK

NORTHRIDGE

NOVI

RICHARDSON

STAMFORD

CHINA

BEIJING

CHENGDU

DANDONG

HONG KONG

SHENZHEN

SHANGHAI

SUZHOU

UNITED KINGDOM

BASINGSTOKE

CAMBRIDGE

LONDON

HEMEL HEMPSTEAD

LOUTH

MEXICO

JUAREZ

MEXICO CITY

QUERETARO

TIJUANA

HUNGARY

BUDAPEST

PÉCS

SZÉKESFEHÉRVÁR

SOUTH KOREA

SEOUL

FRANCE

PARIS

MONTIGNY LEBRETONNEUX

BRAZIL

MANAUS

NOVA SANTA RITA

PORTO ALLEGRE

SÃO PAOLO

ISRAEL

TEL AVIV

DENMARK

AARHUS

KVISTGÅRD

STRUER

GERMANY

BOCHUM

GARCHING

KARLSBAD

BOEBLINGEN

ULM

MUNICH

UKRAINE

KYIV

ODESSA

POLAND

ŁÓDŹ

NETHERLANDS

AMSTERDAM

ROMANIA

BUCHAREST

SINGAPORE

SINGAPORE

BELGIUM

BRUSSELS

JAPAN

NAGOYA

TOKYO 
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THANK YOU
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